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1. Key Points of Q3 Performance

O On a consolidated basis, all profit categories
outperformed previous year and the assumptions
compared to October targets, resulting in record highs.

O Domestic department stores recorded a significant
Increase in operating profit. In addition to growth in net
sales from domestic customers and inbound travelers, trends
of gross margin ratio improvement and cost-optimization
program benefits continued.

O Group companies also recorded increased revenue and
profit.
In Japan, Toshin Development Co., Ltd., overseas, the two
companies in Singapore drove performance.
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2. Consolidated Performance

v Total operating revenue was firm in Japan and overseas, reaching a level that outperformed 2019

v' SG&A to total operating revenue ratio improved by controlling increases in SG&A expenses

v Profit categories outperformed assumptions compared to October targets, resulting in record highs

Q3 Yo Change Change Change
I R B | . A . S g
Total operating revenue|  682.4 +1.9% +0.8% 4476 +8.3% (1.2%) 234.7 +1.3% +5.0%
Operating revenue 3342 +5.2% (50 .6%) 221.2 +3.6% (51.2%) 113.0 +3.9% (49 4%)
SGRA Xpenses 169.8 +37 (224) 112.8 +26 (15.7) 57.0 1.1 (6.7)
SUAL DN 249% (4] (5 || 252% (5 (62| 243% (03] 42
Operating prof 332 +104 +129 20.8 +8.0 +74 12.4 +24 +56
Ordinary profit 35.8 +114 +16.4 22.2 +716 +05 13.6 +38 69
e ottt 243 #3478 150  +14]  +26 93 N 2

* We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue based on recording methods applied through

FY2021 are indicated as total operating revenue.
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3-1. Performance of Domestic Department Store Segment

v Total operating revenue increased thanks to increased sales among domestic customers and
inbound travelers, exceeding 2019

v' Maintained SG&A expenses to levels largely unchanged from previous FY through the continued
promoting of the cost-optimization program

v' Operating profit increased significantly, which greatly contributed to consolidated performance

Q3 Change Change Change
(billion JPY) cumulative C:UY from H1 C:DY from S OSN CrTDY from
(Mar Nov.) ange FY2019 (Mar -Aug.) ange FY2019 (Sep--Nov.) ange FY2019
Total operating revenue 576.7 +6.7% +0.9% 377.0 +6.6% (1.3%) 1997 +6§.9% +54%
Total sales 5655 +6.8% +0.9% 369.6 +6.7% (1.4%) 1959 +5.9% +5.4%
Gross margin ratio o o o
(% of total sales) 22.29% (0.13) (1.50) 22.28% (0.06) (1.47) 22.31% (0.26) (1.97)
(Depa”merr;fg; (22.63%)  (+0.16) (-159) (2264%)  (+0.20) (<159) | (2260%)  (+0.06) (-1.58)
3G8A 123.2 404 (16.8) 82.0 +0.0 (11.6) 413 +0.4 (5.2)
SGE&A to total ti
revenu;r;tiz e 21.4% (14) (3.1) 21.7% (1.4) (2.7) 20.7% (1.2) (3.9)
Operating profit 13.9 +6.1 +0 6 77 +4.2 +4 9 6.2 +19 +47

* We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue and sales based on recording methods applied
through FY2021 are indicated as total operating revenue and total sales, respectively.
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3-2. Domestic Department Stores (In-Store): Sales Trends

v
v

v
the consumption tax rate hike

Total net sales resulted in double-digit growth YoY and outperforming 2019 and 2018

Net sales to domestic customers were firm, with Q3 cumulative results outperforming each FY
Firm trend of gradual growth, especially compared to 2018, which was prior to both COVID-19 and

OTotal net sales and net sales to domestic customers trends *Compared to previous year, FY2019 and FY2018 (existing stores)

Q3 cumulative
(Mar.-Nov.)

+11%
+5%
+6%

Total net sales
+15.0% =@&=YoY =f=Change from FY2019 =@=Change from FY2018
0 +11.3%
+9.8% +10.8%
+10.0% \‘7 & +10.8%
+9.4%
+5.0%
+0.1%
+0.0%
(0.1%)
(5.0%) | >
Q1 (Mar.-May) Q2 (Jun.-Aug.) Q3 (Sep.-Nov.)

Net sales from domestic customers
(excludes inbound travelers)

+15.0% =&=YoY <=f=Change from FY2019 =@=Change from FY2018

Q3 cumulative
(Mar.-Nov.)

+4%

+4%
+5%

+7.6%

+10.0%

+4.9% 2%
+5.0% oo +4.4%

0,

+3.0% +2.4%
+0.0%
(5.0%) | >

Q1 (Mar.-May) Q2 (Jun.-Aug.) Q3 (Sep.-Nov.)
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3-3. Domestic Department Stores (In-Store):
Trends in net sales by product and gross margin ratio

Double-digit growth for fashion despite impact of high temperatures, with growth rate expanding as

v

v
v

temperatures drop

Growth rate for high-ticket items exceeding fashion as well as continued improvement in gross margin ratio

Advanced initiatives to improve gross margin ratio such as increasing net sales from retail priced products

OProduct-specific sales trends *YoY comparison

Total net sales

+25.0%

+20.0%

+15.0%

+10.0%

+5.0%

+0.0%

(5.0)%

=A=Fashion #=High-ticket items =0=Foods
3 cumulative
+19.3% (Mar.-Maov.)
inbound” +13%
Effect of inbound -
travelers
0 +15%
vaow A% N
: i, 'mpact of high
Aé!--——-—‘_ temperatures -}-2%
+12.4% +13.9% i -
]
Drop in te'mp?eratures,
o +20.0% since November 15
+3.1 f%o_ +2.3% +1.7%
_'¢— '
Peak for year-end gifts,
+2.8% since November 15
| y
Q1 (Mar.-May) Q2 (Jun.-Aug.) Q3 (Sep.-Nov.)

OGross margin ratio trends (Q3 cumulative Mar.-Nov.)

== Q3 cumulative (Mar.-Nov.)

23.20%
-23.14%

23.ﬂﬂufl} ! o +ﬂ.1 E% Yﬁ'f n l:
22.12% ; :
22.80% : :
22.63% [
2247% - :
22.60% : ;
22.40% : :
22.20%

FY2020

FY2021

FY2022 FY2023
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3-4. Domestic Department Stores: SG&A

v Increased by ¥3.7bn YoY on investments towards increasing base pay and making the department

stores more profitable, including by adding new events

v Steadily implemented cost-optimization program to achieve reductions of ¥3.3bn from the previous

year

v' Kept to a slight increase, a total of ¥0.4bn, SG&A to total operating revenue ratio improved

Breakdown of YoY Change Breakdown of YoY Change
3 | . Ircraataa: Measures for Cost | ) Iaree Measures for Cost
ncrease in B makin ost- ncrease in _— makin ost-
(billion JPY) cumulative e variable hf;f“t';’p:;ﬁ :IEpEIrlm?Ent optimization R uij Yo¥ variable {f-:»c'-tir-;t and dEpElrtmg:-nt optimization
(Mar -Mov.) Change costs ; pa'; aizes) | Stores more program (Sep-Now)  Change costs fghting expenses | stores mare program
profitable pay raizes) profitable
Personnel related
e 375 (0.4 0.8 (1.1) 127 (0.1) 0.3 (0.3)
Advertising expenses 8.1 +1.2 0.3 09 0.0 3.3 +0.5 0.1 0.5 0.0
G8A expenses 568 (01 09 02 06| (19 189  +01| 04 04| (0.7)
Accounting related
o 208  (0.3) (0.3) 64 (0.2 (0.2)
Toal 1232 +04| 12 1.0 15  (3.3) 413  +04] 05 03 08 (12
(_ Increased _) L Increased _)
SG3A to total operatin by 3.7 by 1.6
rmnuer;m ? 21.4% (1.4) (-3.1 *Change from FY2019) 20.7% (1.2) (-3.9 *Change from FY2019)

* We apply the Accounting Standard for Revenue Recognition from FY2022.
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4. Performance of Key Subsidiaries (Domestic)

v" Toshin Development recorded increased revenue and profit thanks to increased rent revenue and
efforts to rein in costs

v' TFP revenues increased thanks to transaction volume growth but profit decreased slightly due to
forward-looking investments

v' Other group companies performed steadily, on par with assumptions

Q3 Change Change Change
(billion JPY) cumulative e from H1 e from (S Q—ﬁ\l ) c from
(Mar-Nov) Change FY2019 Sl ElZLE FY2019 S il BIEILE FY2019
Toshin Development evenue 446 +31.3% +33.3% 32.2 +44.2% +44.9% 12.4 +6.4% +10.3%
Co.. Ld. Oporating 6.6 20 14 4.5 16 12 2.0 +0.3 +0.2
Takash;:rlr;?%aerlzsinancial Operating 16.1 +1.8% {0.1%) 10.6 +1.9% +0.1% 55 +1 7% {0.5%)
Co. Lt (TFP) | OFereing 3.4 (0.0) (0.5) 2.3 (0.0) (0.4) 1.2 (0.0) (0.1)
Takashli:nr'leag;ae Space | OPerating 21.1 +30.3% (21.2%) 14.3 +47 0% (22 .2%) 6.8 +5. 1% (18.8%)
Co.. Ltd. (TSC) | “Feribe (0.5) (0.0) (1.8) 0.1 +04 (0.6) (0.8) (0.5) (1.1)
R.T. Corporation Co.. Operating 99 +14.0% +11.4% 6.6 +14.3% +8.3% 3.4 +13.5% +18.0%
Hd Operating 0.4 +0.1 (0.1) 0.2 +0.1 (0.1) 0.1 +0.0 +0.1
Operating 52 +8.4% (35.1%) 3.3 +4.3% (37 6%) 1.9  +165% (30.2%)
CENTURY & Co_,Ltd. :
e 0.2 +0.0 (0.1) 0.1 +0.0 (0.1) 0.1 +0.0 (0.0)
All Takashimaya Agency E:Ei;tmag 5.1 +4.9% (21.9%) 3.1 +2.4% (25.9%) 2.0 +9.1% (14.7%)
Co., Ltd. ;

° R 0.6 (0.0) (0.4) 0.3 (0.0) (0.3) 0.3 +0.0 (0.1)
i 3.4 +3.8% +41.5% 2.0 +14.6% +47.7% 1.4 (8.0%) +33.8%

Good Live Co., Ltd. Sosigin
pproﬁt ’ 0.4 (0.1) +02 0.1 +0.0 +0.2 0.2 (0.1) +00

* Figures indicate a comparison with FY2019 and change from FY2019 with Toshin Development Co., Ltd. figures representing the combined total
with T & T Co., Ltd., Takashimaya Space Create Co., Ltd. figures representing the combined total with Takashimaya Space Create Tohoku Co.,
Ltd., and Takashimaya Financial Partners Co., Ltd. figures representing the combined total for Takashimaya Credit Co., Ltd. and Takashimaya

Insurance Co., Ltd. 10 Tuko.shimuya
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5. Performance of Key Subsidiaries (Overseas)

v' The two companies in Singapore recorded increased revenue and profit on a recovery in internal
demand and inbound travelers

v' Shanghai recorded increased revenues but profit decreased slightly due to a correction after
recording extraordinary losses for COVID-19-related expenses during the previous year

v" Vietnam recorded steady growth on increased revenues and profit. Siam losses decreased

In local currency

- Q3 oy (impactof Change  (impact of Yoy Change H1 Yoy Change @ Yoy Change
ol 0 e e 0% aen owe || (man we | gm | Gese) o |
raastimaa Shaapoe | e | 180 4229% -] +499% - H08% +153% || 117 #277%|  +434% | 62 +148%|  +645%
L e 54 14 (+05) 21 (+1.3) - - 35 411 +1.3 19 403 +09

Toshin Developmert operetng 8.0 +18.4% -l +21.7% - #87%  (B4%) 52 +206%|  +17.5% 28 +144%|  +305%
SnggporeFle L oo | 95 407 (+09) 202 (+06) - - 16 405 +0.1 09 402 +0.1
Shanghai Takesimaye o 22 +215% -l (15.5%) - +19.9%  (31.8%) 15 +257%|  (7.8%) 07 +131%|  (28.7%)
Co. Ld P00 (00)  (+00) 0.1) (+0.0) - - 01 (00) 201 | (01) (09 (02)
TaastimayaVienam | e | 22 +33% -| +53.9% - 21%) +221% 14 +72%|  +51.0% 0.8 (34%)|  +59.8%
Ltd. Op;[r;rtlitng 05 04 (+0.0) +05 (+0.1) - - 04 +0.1 +0.3 0.2 +0.0 +0.2

Siam Takashimaya e |49 +31.7% | +57.3% - 4212% +36.6% 12 +39.9%|  +61.3% 06 +18.0%  +50.0%
(aland)Co. L.} oeetg | 04) 402 (00) +03 (00) - - | ©3) 40 202 | (0.1) 400 +0.1

Current FY 15GD=103.98JFY 1CNY=19.72JPY  1VND=0.0058JFY 1THE=4.02PY

Previous FY 15GD=93.74JPY

1CNY=19.46JPY  1VND=0.0058JPY 1THB=3.70JPY
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I I Forecasts for FY Ending Feb 2024 (FY2023)

1. Key Points of Full-year Forecast
2. Consolidated Forecasts
3. Forecast for Domestic Department Stores
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1. Key Points of Full-year Forecast

OOn a consolidated basis, upward revision for all profit
categories compared to October targets, with expectations

that profits will reach new record highs.

O Upward revision reflects firm trends in net sales from
Inbound travelers at domestic department stores.

O No revisions to October targets for domestic or overseas
Group companies.
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2. Consolidated Forecasts

v' Upward revision to total operating revenue to reflect inbound sales at domestic department stores

v" Upward revision of ¥1.0bn for operating profit, ¥2.0bn for ordinary profit, and ¥0.5bn for profit

attributable to owners of parent

v' Targeting new record high for all profit categories

Ch Ch Ch Ch Ch

wory | W o | (] | [ | e |
Tl opeetngreenie | 949.0  +76%  +33% | +05%[ | [ 4476  +83%|  (12%)| 5014  +T1%  +T6% | +10%
Operating revenue 4670 453  (492%) | +04%| | | 2212 +58%  (12%) | 2458  +40%|  (472%) |  +08%
SGUA expenses 2315 +28 (86| 00 | 1128  «26 (a7 | 1187 w02 (129 |  «0
SRAowAceg | 2g4% (15 09| 0N || 262% 05 G2| 287% @6  @e | 02
Operting prof 450 25 #94 |  +10 208 80| 474 | 242 45| +120 | +10
Ondinary pro 70 25 48| <20 202 <76 495|248 49l 43| 420
o s o 300 422 40| 405 150  +14 26| 150 07| 14| w05

owners of parent

* We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue based on recording methods applied through

FY2021 are indicated as total operating revenue.
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3. Forecast for Domestic Department Stores

v" Upward revision of ¥5.0bn (+0.6%) for total operating revenue on inbound sales

v" No revision to gross margin ratio or SG&A expenses

v" Upward revision of ¥1.0bn for operating profit, with a full-year forecast of ¥18.8bn

Change Change Change Change Change
. Full-year YoY Yoy YoY

(billion JPY) forecast change F;r;ﬂrqg frmﬂ?gtcuabsetr H1 results change F{;}g}g H2 forecast change F:;rznl;qg fr;J:gnfUE:gtCnab;r
Total operating revenue 8050  +6.8% +3.8% +0 6% 3770  +66% (1.3%) 4280  +70% +8.9% +1.2%
Total sales 7901 +69%|  +39% | +06% 369.6  +6.7%  (14%) | 4205 +71%|  +9.1% +1.2%
G in rati
o of ot Sles) 230% <001 (132 <000 | | 2228%  (006)  (147) | 2232%  +008]  (118) |  +0.0
SGBA expenses 1726 +24 (177) +00 820  +00 (116) 906  +24 (6.1) +00
SG&A to total ti
e L 214% (1) (31) 0.1) NT%  (14) e 212% (09 (34) (03)
Operating prof 188  +78 +146 +10 77 +42 +49 111 +36 +96 +10

* We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue and sales based on recording methods applied
through FY2021 are indicated as total operating revenue and total sales, respectively.
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Reference Materials

1. Domestic Department Stores (In-Store): Inbound Sales Results
2-1. Segment-specific Total Operating Revenue Results
2-2. Segment-specific Total Operating Revenue Forecasts
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Reference 1. Domestic Department Stores (In-Store): Inbound Sales Results

20.0
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0.0
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Reference 2-1. Segment-specific Total Operating Revenue Results

Q3
. . YoY H1 YaY Q3 YoY
billion JPY lat
(bilion JPY) {Eh:gqr'fj_s;i Change (Mar -Aug.) change (Sep.-Nov.) Change
Department Store segment 5907 +8.5% 386.3 +8.3% 204 4 +8.8%
Commercial Property
Development segment 38.4 +9.3% 25.1 +10.2% 13.3 +7.5%
Finance segment 13.0 +1.4% 86 +0.2% 4.4 +3.7%
Construction & Design
segment ’ 18.2 +22.4% 13.3 +47.3% 4.9 (15.9%)
Others 220 (11.5%) 14.3 (13.2%) 7.7 (8.1%)
Consolidated Total 682 4 +7.9% 447 6 +8.3% 2347 +7.3%

* We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue based on recording methods applied through
FY2021 are indicated as total operating revenue.
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Reference 2-2. Segment-specific Total Operating Revenue Forecasts

(billion JPY) Pl Previous year Ll H1 results UL H2 forecast i
forecast results change change change
Department Store segment 813.3 757.6 +7.4% 386.3 +8.3% 427.0 +6.5%
commercial Property 56.5 475 +18.8% 251  +102% 314 +26.8%
Development segment
Finance segment 17.5 17.2 +1.8% 8.6 +0.2% 8.9 +3.3%
Construction & Design 27.9 27 +23.0% 133 +47.3% 146 +6.9%
segment
Others 33.8 36.8 (8.1%) 14.3 (13.2%) 19.5 (3.9%)
Consolidated Total 949.0 661.8 +7.6% 447 6 +8.3% 501.4 +7.1%

*We apply the Accounting Standard for Revenue Recognition from FY2022. As such, operating revenue based on recording methods applied through
FY2021 are indicated as total operating revenue.
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