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7 highly profitable commercial premises and their sales on the basis of location
( Based on FY 2014 results )
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• Development of road side shops aimed at improving 
the area's neighborhood starts on October 7

• Line-up of the world’s top 83 brands

• Increase in people coming to the area (expected to increase by more than 
70,000 people) with trends, such as an increase in the business area population 
(rate of population inflow of Chuo-ku is the highest among the 23 wards) and 
increase in office workers due to development of the surrounding areas.

• This fall, independent MD starts with a focus on women's
clothing, Executive Lounge and F's Closet

• Promoting cross MD, such as mixed development of 
cafes and household goods on the women's clothing floor

• Exemplified in the expansion of the North 
building (Mizuho Bank site)

• Renovating the grocery floor to further strengthen
our ability to attract customers
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• targeting the wealthy by providing impeccable service to meet the material needs of a 
comfortable lifestyle
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Emphasis on year-end, New Year, Christmas, Cashmere Knit, Valentine's Day.

Realizing sales by the use of tablets and Onward Kashiyama

Exemplified in Okayama, Gifu, Yonago, Tachikawa, 
Kashiwa and Takasaki stores
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SG&A Expense Projections at Domestic Department Stores
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